


The United States Conference on HIV/AIDS (USCHA) is the largest 
annual HIV-focused gatherings in the country. It’s organized by NMAC, 
a national organization dedicated to ending the HIV epidemic in com-
munities of color. What makes USCHA unique is that it’s not just a 
scientific or medical conference — it’s a community‑driven space where 
people living with HIV, advocates, service providers, policymakers, and 
healthcare leaders come together with a shared purpose.  USCHA 
often includes federal agencies, national leaders, and public‑health 
officials. It’s a place where community feedback and national strategy 
meet.  USCHA brings together thousands of participant from across 
the U.S. to learn, collaborate, and strategize around HIV prevention, 
treatment, research and care.

WHY SPONSOR USCHA?
Sponsoring the United States Conference on HIV/AIDS 
(USCHA) isn’t just a branding opportunity — it’s a chance 
to stand in the middle of one of the most important 
public‑health conversations in the country. Organizations 
that choose to sponsor USCHA usually do it for a mix of 
mission‑driven, strategic, and community‑focused reasons.

USCHA is one of the largest annual HIV conferences in 
the U.S., bringing together:

• 	Community advocates

• 	Healthcare providers

• 	Researchers

• 	Policy leaders

• 	People living with HIV

A sponsor directly supports the work of reducing HIV infections, improving care, and fighting stigma. It’s a way to  
contribute to tangible, measurable progress.
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www.yourwebsite.com

WHO ATTENDED THE 2025 USCHA?

Leadership / Executive represented 
43%  of attendees

Management / Coordination represented 
14% of the attendees

Education / Outreach represented 
13% of the attendees

Navigation or Case Managers 
represented 22% of the attendees

Clinical / Healthcare represented 8% 
of the attendees

Research or evaluation represented 
>1% of attendees

Top Geographic Locations: Attendees 
come from 46 U.S. states, D.C., the Virgin 
Islands, Puerto Rico, Canada, & Mexico. 
We see a heavy concentration in the 
states that host major healthcare and 
advocacy hubs: 
• California leads with 234 attendees.
• New York follows with 199 attendees.
• Washington, DC has 191 attendees.
• Maryland has 163 attendees.
• Texas has 160 attendees.
• Florida has 127 attendees.
• Georgia has 115 attendees.

Registrants 2,707

Exhibitor Booths - 79​

3 Hour Institutes - 27​

Educational Learning 
Tracks - 10​

Educational Workshops - 
109​

Poster Sessions - 23​

Sponsors - 21

Participant Supports 109

USCHA ATTENDEE DEMOGRAPHICS
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A MILESTONE YEAR

The U.S. Conference on HIV/AIDS will honor the 45th year of the HIV move-
ment. Themed “ United and Unbreakable: The HIV Movement at 45,” this 
year’s convening is a juxtaposition for communities of color. 

We also mark the 30th year of USCHA, which originated as the National 
Skills Building Conference and evolved as a community response. Aligned 
with NMAC’s six Strategic Priorities, USCHA’s longevity in the movement is a 
testament to a community built by us for us. 

Aligned with continued biomedical advancements in antiretroviral therapy 
that are allowing people to age with HIV and expanding options for pre-
vention therapies that move us closer to a future free of new HIV cases, 
2026USCHA will focus on “whole-person health.” 

OUR COMMITMENT TO CALIFORNIA AT 45

California’s HIV history began in 1981 with the first recognized AIDS cases in Los Angeles and San Francisco, leading 
to significant early research, community activism, and pioneering public health responses, including state funding for 
education, treatment, and harm reduction, making it a disproportionate hub for early understanding and policy devel-
opment.  We ask that you join us in California as we both examine the history of the HIV movement, but as we also 
strategize for the future.

Sponsoring USCHA builds visibility for your brand or organization, connects you with a diverse group of decision-mak-
ers, and gives you a forum to share your organization’s message and expertise to the 3000+ registrants that are expect-
ed to attend. Additionally, your sponsorship funds allow USCHA to create impactful programming and fund scholarships 
to people affected by HIV and AIDS.

ALL SPONSORS RECEIVE THE FOLLOWING:

•	 Organization name and logo listing on the conference website, mobile app, and official publications
•	 Organization name and logo listing on conference signage
•	 Sponsor ribbons for organizational staff

For any questions, please contact development@nmac.org.

45
years of the 

HIV Movement

1981 - 2026

mailto:development%40nmac.org?subject=USCHA%20Sponsorship
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EACH 8’ X 10’ BOOTH PURCHASE INCLUDES:

•	 8 ft. backdrop, 3 ft. high side rail and standard 
drapery

•	 8’ table with 2 chairs and wastebasket
•	 Organizational Sign
•	 Listing in the conference program book and 

mobile app (if payment received by reservation 
deadline)

•	 Two complimentary registrations

WHY EXHIBIT?
Exhibiting at USCHA is an excellent way to gain in-
person access to people living with and affected by HIV 
and those that serve them.  Several events and ameni-
ties throughout the conference attract attendees into 
the exhibit hall, including dessert breaks and raffles.

Organizations or companies that provide services to 
help people deliver education, research, treatment  
and/or care to people living with HIV or AIDS and 
those working to improve the lives and effectiveness  
of those working towards ending the epidemic should 
consider exhibiting at USCHA. The conference  
usually sells out of exhibit space prior to the final dead-
line so make sure to reserve your booth today.



SPONSORSHIP LEVELS

PRESENTING SPONSOR
•	 Opportunity to host an official conference plenary session (all costs are the responsibility of the sponsor) 
•	 Logo exclusivity on the conference bag 
•	 Logo exclusivity on the room key cards (all costs are the responsibility of the sponsor) 
•	 Opportunity to brand hotel space (e.g., elevator and/or column wraps) 
•	 Four (4) two-hour workshops 
•	 Two (2) island exhibit booths (16’ x 20’) or one (1) double island (16’ x 40’) 
•	 Prime advertisement placement - center program book spread, inside front, or inside cover back (4 total ads) 
•	 Two (2) Rotating banner ads in the conference mobile app 
•	 Two (2) Push notifications in the conference mobile app 
•	 Access to the conference registration list before and after the conference 
•	 Ability to brand the registration badge lanyard (right of first refusal) 
•	 Ability to sponsor the pre-conference summit (additional cost) (right of first refusal) 
•	 Invitation to VIP Reception 
•	 Ability to host a branded Product Theater during the conference
•	 Five (5) conference bag inserts 
•	 Ninety (90) total conference registrations 

EXECUTIVE SPONSOR $500,000
•	 Opportunity to host an official conference plenary session (all costs are the responsibility of the sponsor) 
•	 Three (3) two-hour workshops 
•	 One (1) Island exhibit booth (16’ x 20’) 
•	 Additional exhibit booth space to include up to four (4) in-line exhibit booths (not an island)
•	 Prime advertisement placement - includes one (1) front or back inside cover ad or three (3) full page 

ads located in the conference program book 
•	 Ability to host affiliate event in conjunction with the conference (all costs are the responsibility of the 

sponsor) 
•	 One (1) Rotating banner ad in the conference mobile app 
•	 Access to conference registration list before and after the conference 
•	 Invitation to VIP Reception 
•	 Four (4) conference bag inserts 
•	 Sixty (60) conference registrations 

$950,000
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SPONSORSHIP LEVELS
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PREMIERE SPONSOR $300,000
•	 Two (2) two-hour workshops
•	 One (1) Island exhibit booth (16’ x 20’) 
•	 Prime advertisement placement - three (3) full page ads located in the conference program 

book 
•	 Ability to host affiliate event in conjunction with the conference (all costs are the  

responsibility of the sponsor) 
•	 One (1) Rotating banner ad in the conference mobile app 
•	 Access to conference registration list before and after the conference 
•	 Invitation to VIP Reception 
•	 Four (4) conference bag inserts 
•	 Thirty-five (35) conference registrations 

CONTRIBUTING SPONSOR $150,000
•	 One (1) two-hour workshop 
•	 Prime placement of four (4) in-line 8’x10’exhibit booths (not an island)
•	 Prime advertisement placement - includes one (1) front or back inside cover ad or two 

(2) full page ads located in the conference program book 
•	 One (1) Rotating banner ad in the conference mobile app 
•	 Access to post-conference registration list
•	 Invitation to VIP Reception 
•	 Three (3) conference bag inserts 
•	 Twenty-five (25) conference registrations 

PATRON SPONSOR $85,000
•	 Prime placement of four (4) in-line 8’x10’exhibit booths (not an island) 
•	 Access to post-conference registration list 
•	 Invitation to VIP Reception 
•	 One (1) full-page advertisement in the program book 
•	 Three (3) conference bag inserts 
•	 Fifteen (15) conference registrations 
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COLLABORATING SPONSOR
•	 Prime placement of two (2) 8’x10’ exhibit booths 
•	 Access to post-conference registration list 
•	 Invitation to VIP reception 
•	 One (1) full-page advertisement in the program book 
•	 Two (2) conference bag inserts 
•	 Ten (10) conference registrations 

•	 One (1) 8’x10’ Exhibit Booth 
•	 One (1) full-Page advertisement in the program book. 
•	 Six (6) conference registrations 
•	 One (1) conference bag insert

COLLEAGUE SPONSOR $25,000

$50,000

SPONSORSHIP LEVELS

Encouraged for nonprofit organizations
•	 One (1) 8’x10’ Exhibit Booth
•	 Four (4) conference registrations
•	 One (1) conference bag insert

SUPPORTER SPONSOR 
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2026 “A LA CARTE” SPONSORSHIP OPTIONS:
• 	Ability to host a branded product theater for one (1) day of USCHA conference: $50,000. 
• 	Post-conference USCHA attendee list - $7,500 (available to USCHA sponsors only)
• 	Conference Program Ad: $4,000
• 	Premier social media acknowledgment: $7,500 (this includes joint social media messaging with  
   	NMAC in preparation for conference and following. Up to 3 posts on selected SM channels)
• 	USCHA Welcome Reception: Contact Jennifer Bledsoe at jbledsoe@nmac.org
• 	USCHA Live Streaming Sponsor: Contact Jennifer Bledsoe at jbledsoe@nmac.org
• 	Tara Barnes USCHA Scholarship Fund: $2,500 per USCHA scholarship 

Provide a full scholarship for one or more community members, serving as leaders in the HIV community.
• 	Professional Headshot Corner: $10,000

Help attendees elevate their professional image with a FREE professional headshot at this high-traffic  
conference opportunity. Your logo will appear on the appointment scheduling platform, shared within  
the conference app, and on prominent signage throughout the space. You’ll also have the option to 
staff the area and engage with attendees. 

• 	USCHA Rideshare signage: $10,000
USCHA will have directional signage place near the Hilton Anaheim entrance to direct conference  
guests to Rideshare pick up. Place your logo and booth number on this signage.

• 	Zen /Wellness Lounge: $5,000 
Provide attendees with a quiet, comfortable space to connect, catch up on emails and recharge  
themselves and their devices. The lounge features cozy seating and ample charging stations. Your 
brand will be featured in the room on signage. Plus, you have the option to place marketing collateral 
on table tops (with NMAC approval and at your expense). ***Additional opportunity: Showcase your 
logo on the chargers themselves. 

• 	USCHA charging stations branding: $1,500.

• 	USCHA Podcast - Support the Voices Shaping the Future of the HIV Movement: $15,000
The United States Conference on AIDS Podcast is more than a conversation—it’s a national platform 
amplifying the stories, leaders, strategies, and solutions driving the fight to end the HIV epidemic. By 
becoming a sponsor, you’re not just supporting a podcast; you’re investing in education, equity, and 
empowerment for communities most impacted by HIV.

For questions and to discuss USCHA’s sponsorship opportunities please 
contact NMAC’s Development Division at jbledsoe@nmac.org

list of sponsors?

mailto:jbledsoe%40nmac.org?subject=

